
 

 

 

 

 

Using Barcodes to Mobilize  

Retail & Beyond 
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ScanLife & Retail 

Using barcode technology in-store gives the customer immediate information when they 

need it most. In one scan, shoppers can unlock an interactive world of product 

information, discounts and recommendations right in the palm of their hand.  

What’s the value to a retailer? 

 Gives shoppers deeper information, without needing to leave the store or spend 

time away from the shopping experience 

 Provides up-sell and cross-sell opportunities by matching products, linking to 

online inventory information, or leveraging online communities 

 Existing UPC codes on products or hang tags can be registered to link to specific 

content without needing to print new material 

How are codes being used in retail? 

 Drive shoppers to retail from outside marketing like print, direct mail, etc.  

Consumer can view closest store locations and current sales.  

 Codes are placed in storefront windows that enable potential shoppers to 

purchase an item on their mobile device when the store is closed, or enter the 

store with a discount offer. 

 Codes placed at the point of sale that show complimentary products or demo 

videos of how the product can be used or worn. 

 Link the customer to view alternative size or colors, and order online if it is not 

available in store.    

 Offer a discount for an item which can be redeemed at check out (if capable) or 

by email rebate. 

 ñLottoò codes that offer shoppers the chance to win a product instantly. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Sears uses codes in stores to offer more information to the 

shopper! 
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Register UPC codes in-store 

to offer shopper more 

information on a product. 

Norma Kamali placed codes 

in the window so that 

passersby’s are given the 

chance to shop even when a 

store is closed. 

Gap used codes on direct 

mail to offer exclusive content 

on a new jean line. 
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Place codes in-store offering shoppers the 

chance to enter competitions!  

Contact us today to discuss ScanLife in more detail, or scan this code to 

register for  your own account in seconds!  

www.scanlife.com  

sales@scanlife.com 

http://www.scanlife.com/
mailto:sales@scanlife.com

