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Introduction 

Welcome to the inaugural Mobile Barcode Trend Report from ScanLife.  This periodic report will examine 

the quickly growing space of mobile barcodes to provide a deeper understanding of overall trends, 

location of engagements, user demographics, and more. This report will not only show the details of 

barcode scanning adoption, but it also reflects insights into the mobile space at its highest level. 

Mobile barcode scanning consists of any mobile activated barcode symbology.  That could include the 

traditional UPC or EAN barcode which is found on virtually every package, or the newer 2D or two-

dimensional formats including QR Code, Datamatrix, and EZcode. 

Unless otherwise indicated, the data was collected globally from June 1
st
, 2010 to September 15

th
, 2010.  Please 

refer to the end of the report for other details on the reporting methodology. 

Overall Trends 

The potential of personalized mobile barcode scanning is virtually endless for consumers, marketers, 

retailers, and mobile operators.  The physical world becomes completely interactive and trackable in one 

click - whether it is from a magazine ad or a bottle of soda.  That ease of navigation, along with the 

explosive growth of SmartPhones is currently driving exponential adoption. 

Overall Growth of Mobile Barcode Scanning:  

 

Key Takeaways: 

¶ Growth has been exponential from January 2010, with traffic up over 700%  

¶ Starting in July 2010, there were more scans in a single month than all of 2009 combined 

¶ The last 3 months have seen the steepest increase which points to accelerated growth for the 
fourth quarter and beyond 
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Ratio of 1D and 2D Barcode Scanning : 

 

Key Takeaways: 

¶ ScanLife sees a virtual equal amount of scan traffic from different code formats 
¶ This shows strong user interest in the overall concept of getting more information from the 

physical world ï regardless of the code format 
 

Note: 2D traffic may include 3rd party apps while 1D traffic is only sourced from the ScanLife app 

Type of 2D  Code Action Being Scanned :

 

Key Takeaways: 

¶ The Web code which links to a URL is by far the most commonly used code as it provides the 
widest flexibility 

¶ Codes that are unique to ScanLife like Menu and Lotto are also being used 
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UPC Scans: Top 10 Product Categories Scanned  

 

 

 

 

 

 

 

 

 

 

Key Takeaways: 

¶ The two most popular categories are from every day products that one would find in their kitchen 
or bathroom 

¶ More surprisingly, people are actually purchasing these items through the mobile device, 
although the Books and Electronics categories show higher sales conversion rates 

¶ The ñlong tailò of product types is significant showing that people are finding ways to scan virtually 
anything with a UPC code 

 

Health and Beauty, 
21.2%Grocery, 14.4%

Books, 12.6%

Kitchen, 9.2%

DVD, 6.4%

Electronics, 6.2%
Toys, 4.9%

Music, 3.7%
Home 

Improvement, 3.6%
Video Games, 3.6%

Office Product, 3.3%
Sports, 2.2%

Other, 8.6%

Category Share 

Health and Beauty 21.2% 

Grocery 14.4% 

Books 12.6% 

Kitchen 9.2% 

Other 8.6% 

DVD 6.4% 

Electronics 6.2% 

Toys 4.9% 

Music 3.7% 

Home Improvement 3.6% 

Video Games 3.6% 

Office Product 3.3% 

Sports 2.2% 

Orange indicates a top three 
category of product purchases 

from the ScanLife app 



 
 

Top 10 Countries Scanning : 

 

Top 10 US States  Scanning : 

 

Key Takeaways: 

¶ Over 45 countries have scanned from every continent 

¶ ScanLife sees the majority of scans from North America, but that is mainly driven by a stronger 
customer and user base 

¶ While relative population size is the primary reason for local scan volume, some states like 
California, Ohio, and New Jersey are over-indexing.   
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Representative Demographics of Users : 

 

 

Key Takeaways: 

¶ The technology is widely relevant across age and income groups 

¶ Half of the users are currently in the 35-54 group which is partly reflected by Smartphone usage 

¶ Males are over-indexing at this point which mainly reflects an Early Adopter group and those that 
are more likely to utilize mobile apps 
 

Note: Demographic data is representative and based on a voluntary user survey from the ScanLife application 
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Share of Mobile Operating Systems Scanning:  

 

  

 

 

Key Takeaways: 

¶ Android over-indexes on ScanLife barcode scanning.  This is driven by pre-loaded barcode 
scanners on some devices and strong support from carriers like Verizon. 

¶ iPhone and BlackBerry OS are slightly under-indexed based on the current share of market 
¶ Windows Mobile is significantly lower which is primarily driven by the lack of a mature download 

portal available to a wide variety of devices. 
 

 

Notes on the Data 

The data in this report was pulled from the ScanLife Reporting Platform.  It represents traffic from both 

two-dimensional (2D) barcodes and UPC barcodes.  Some charts, like scans from ScanLife generated 

QR Codes, also include data from third party barcode applications.  The 2D barcodes scanned may have 

been generated on the ScanLife Platform, or from 3
rd

 party generators.  Unless otherwise noted, the data 

was collected globally over a period from June 1
st
, 2010 to September 15

th
, 2010. 

Contact Us:  

Create your own account at www.scanlife.com or contact us  
with questions: sales@scanbuy.com 
 

Scan this code to follow us on Twitter. 
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